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What Is NABP?
• The National Association of Boards of Pharmacy® (NABP®) is a 

nonprofit, international, impartial professional organization that 
supports its member boards of pharmacy in protecting the public 
health

• Member boards of pharmacy include the 50 US States, 4 US 
jurisdictions, 9 Canadian provinces, Bahamas, Australia, and New 
Zealand

• NABP has been certifying online pharmacy sites since 1999.

• .Pharmacy is an evolution of this ongoing effort to create a safe 
online environment for pharmacy transactions and pharmacy-
related product information
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Global Passports

• Highways to Nowhere
• The Internet Autobahn
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Crossing Borders
• The Internet is the most common pipeline for counterfeit

drugs entering the legitimate supply chain

• Of 11,000 Internet drug outlets reviewed by NABP, 96% were 
found operating illegally.
– 35,000 to 45,000 rogue sites

– 20 new sites appear each day

• Most sell unapproved drugs from unknown locations without a 
prescription

• The World Health Organization (WHO) estimates between 
100,000 and 1 million people die from using counterfeit drugs 
annually.
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What is .Pharmacy?

• .Pharmacy is a Top-Level Domain (TLD) 
like “.com” or “.net.” Uniquely, the 
.pharmacy TLD is only granted to website 
operators that meet 10 core safety 
standards.

• “Seal of approval” is built into the URL
• .Pharmacy gives patients an easy way to 

access safe medicines and information.
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.Pharmacy and the FMD’s Common Logo

• The .pharmacy top-level domain provides another 
opportunity for NABP and EU Member States to 
collaborate

• Align processes and criterion with the Common 
Logo requirements

• Coordination to maximize the patient safety benefits 
of the Common Logo and .pharmacy program, 
prevent consumer confusion, and yield efficiencies 
for all involved
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Current Status of .Pharmacy
• Multistate, and in some cases, multi-national entities 

registered at for .pharmacy domain in 2015, including CVS, 
Target, Rite Aid, Express Scripts, and supervalu of Great 
Britain.
– 351 domain names approved

– 238 .pharmacy domain names registered

• Global Initiative. Several countries agreed to participate in the 
program in 2015, including Canada, Great Britain, Ireland, 
Spain, Australia, and Hong Kong, with many more expressing 
an interest and willingness to recognize the program.
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Goals of the .Pharmacy TLD Program

• Address the global concern of illegal online 
drug sellers distributing products that 
endanger patient health

• Demonstrate adherence to all applicable 
laws where they are located and where 
their patients reside

• Provide patients with a trusted legal online 
platform for medications and health 
product information across borders



NABP®

Search Engines and .Pharmacy

Presenter
Presentation Notes
Serves as the only viable, long term, consumer-friendly solution as seals and verification sites do not work;
Opens up the global market to search engine pharmacy advertising platforms;
Eliminates myriad verification processes; 
Eliminates monitoring costs; and
Mitigates risk by relying on established, impartial organization with years of online pharmacy certification experience
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Consumer Outreach
• TV –

118.5 million 
audience 
impressions

• Radio –
90.9 million                                                 
impressions

• Spanish radio –
13.9 million                                  
impressions
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STAKEHOLDERS
 Global, uniform solution for search 

engines (Google) and payers (VISA)
 Replaces seals, verification sites, and 

country-by-country license and 
accreditation review

 Risk mitigation

CONSUMERS
 Easily recognized as safe place 

(replacing seals & verification sites)
 Increased product safety (proper 

licensure) and data security (PHI 
regulation compliant)

REGULATORS
 Global, uniform solution 
 Streamline enforcement of privacy 

and practice regulations

PHARMACIES
 Approval service ensures regulatory 

compliance
 Easily recognized by consumers as 

safe
 Potential SEO advantage
 Not “.com” Internet

What Lies Ahead?
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Conclusions and Questions

• Success will not be measured by the 
number of domain names registered.

• Success will be measured by the 
assistance provided to patients and the 
level of recognition and trust shared 
globally.

• Thank you!
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